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| The urban space adapts to the demands of the info-economy created by Communications technoloqy. At this moment it is a branching labyrinth of

runways with Waitinq po’rtals where boundaries are broken down between work and entertainment, pub'lic and private.
The thinking space that should be home to meaning formrnq content is shrinking in the immateriality created by the economy of flows.

- The new media culture ofrers an alternatnre that exists in the reconstruction of the logic of the flow. The social dynamic of collaborative networks,

’ -'translated into the physical vworld, creates new conditions for the re-expansion of the public space. Durmq the sequential transformations of the

' Media space the fdrmation process tself s made into an artistic, | conceptual and communicative platform for co-operation with the participation of

A E R R R

l-

representatrves from various frelds artists, desrqners archrtects technrcrans screntrsts
Let this space to become d common contemporary metaphor for our drfferent Ianquaqes

(Normunds Kozlovs. From the RIXC Medra Space manrfesto) '

Prlsetvrde Ppiemerojas komunrkacrras tehnoloqrju raditas info- ekonomrkas prasrbam

~ Sobrid ta ir sazarots skrercelu (abirints ar uzqardamrem portaliem, kuros notiek fobey noardisanas starp darbu un izklaidi, publisko un privato...
Plusmu ekonomrkas raditaja rmmaterralrtate saruk domas telpa, | kura piedavat | requ veidojosu saturu...

Jauno medrju kultura mes mekleram alternatrvu kas pastav plusmas qurkas rekonstruesana.

Sadarbibas tiklu socrala drnamrka partransformeta fiziskaja pasaule. veido | raunus nosacijumus sabiedriskas telpas atkal paplasinasana..

Mednu telpas secigas transformacrjas laika jau pasu tap3anas procesu padarot par maksfiniecisku, konceptualu un komunikativu kopdarbibas platformu.
kura lidzdaligi darbojas dazadu nozaru parstavji — maksfinieki, dizaineri, arhitekti, tehniki, zinatnieki.. '

| Lar g Telpa klust par musu dazado valodu kopigo laikmetigo metaforu...

(Normunds KozIovs no RlXC Medrru telpas koncepcrjas) -
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IDENSITY ®:
THE ARCHITECTURE OF
PUBLIC SPACE

Elizabeth Sikiaridi and Frans Vogelaar

“The new city presupposes that the cables of the interhuman relations are switched reversibly, not in
bundles as with television, but in real networks, respons(e)ibly, as in the telephone network. These are technical
questions, and they are to be solved by urbanists and architects.” Vilm Flusser 1990.

URBANISM IN THE COMMUNICATION AGE

To reinforce the significance of public space we have to deal with at least two 'publics’, the global and the
local public, by creating spheres where local and global public space can fuse and interchange. Bridging the gap and
connecting the global media spheres with local content and place, an architecture of communication spaces proposes
a combined analog-digital infrastructure: publicly accessible interfaces between the global media space and the local
urban place. Public Media Urban Interfaces is an alternative scenario for the interplay of mass media in order to rein-
force the function of public (urban) space. This project develops a hybrid urban network-space, a fusion of media space
and urban space. It emphasises the role of the public in an increasingly privatised society and occupies the vacuum in
between the local and the global. The products of this alliance of urban and media networks are 'hybrid’ spaces that
are at the same time analog and digital, virtual and material, local and global.

IDENSITY®: ]
PUBLISKAS TELPAS ARHITEKTURA

Elizabete Sikiaridi un Franss Fogelars

"Jauna pilséta jau ieprieks paredz, ka cilveku savstarpéjo attiecibu "kabeli” ir abpuséji saslégti, nevis saiSki ka
televizijas gadijuma, bet realos tiklos, kas ir tikpat drosi un “atbildosi” ka telefonu tikli. Sie ir tehniski jautajumi, un tie
jarisina urbanistiem un arhitektiem.” Viljems Flussers 1990.

URBANISMS KOMUNIKACIJU LAIKMETA

Lai uzsvertu publiskas telpas nozimi, radot vidi, kura saplast un mijas lokala un globala telpa, mums nakas
rékinaties vismaz ar divam sabiedribam — globalo un lokalo. Komunikaciju telpu arhitektara, aizpildot plaisu un savieno-
jot globalas mediju sferas ar lokalajam, piedava kombinétu analogu—digitalu infrastruktaru — starp lokalo urbano vietu
un globalo mediju telpu sabiedriski pieejamu interfeisu. “Publiskie mediju urbanie interfeisi” (Public Media Urban
Interfaces) ir masu mediju savstarpéjai mijiedarbibai paredzéts alternativs scenarijs, kura nolks ir pastiprinat publiskas
urbanas telpas darbibu. Ar 3i projekta palidzibu tiek attistita hibrida urbana tiklu telpa — mediju un urbanas telpas
sajaukums. Tas aizvien vairak noslégtaja privatipasnieciskaja sabiedriba uzsver publiska lomu un aizpilda vakuumu, kas
pastav starp globalo un lokalo. Urbano un mediju tiklu apvienosanas rezultats ir “hibridas” telpas, kuras vienlaicigi ir
analogas un digitalas, virtualas un materialas, lokalas un globalas.

This project represents a prototype for a new interdisciplinary field of design and planning (Soft Urbanism),
researching the transformations of architectural/urban space of the emerging ‘information/communication age’,
exploring the dynamic interaction of urbanism and the space of mass media and communication networks. Soft
Urbanism, dealing with the 'soft’ aspects of the city, not only intervenes in the realm of infrastructures, but also
adopts their concept and paradigm: by supplying networks, 'Soft Urbanism’ creates new fields of bossibilities and
frameworks for self-organisational processes.

Today, the communicational paradigm, with its 'network-cities’, 'nodes’ and 'terminal architectures’ is
infiltrating and transforming the architectural/urban discourse and practice. Within this framework, idensity® is
proposed as a conceptual tool for developing space in the information/communication age. This composite term
consists of the combination/fusion of the word 'density’ of real/urban and 'virtual’/media communication spaces
(density of connections) and of the word ‘identity’.

PUBLIC MEDIA URBAN INTERFACES

The local-based public ‘tele-feeder facility (at your neighbourhood’s laundrette), the primary unit of Public
Media Urban Interfaces, enables the public to produce messages and to narrow/broadcast and receive them in a
dynamic communication environment. Creating a locally-based dynamic media network from the bottom up, local
events can be accelerated and reinforced to temporarily invade the glocal media space.

This link between global media space and local place having its interfaces in public space makes it possible
to broadcast, access, influence the global media environment from the (urban) local neighbourhood.

A demo project, exploiting London’s urban tensions and structure unfolds strategies and visualises aspects of
these investigations, confronting a working hypothesis with the idiosyncrasies of a specific urban situation.

Sis projekts reprezente jaunas starpdisciplinaras dizaina un planosanas jomas (Soft Urbanism) prototipu, pétot
jauna “informacijas/komunikaciju laikmeta” urbanas arhitektonikas telpas transformacijas un izzinot komunikaciju tiklu,
masu mediju telpas un urbanisma dinamisko mijiedarbibu. Soft Urbanism, nodarbojoties ar pilsétas “pllsto3ajiem” (soft)
aspektiem, ne tikai iejaucas infrastruktara, bet arf parnem tas koncepciju un paradigmu. Piedavajot tiklus, Soft Urbanism
rada jaunas iespgjas un pasorganizejosu procesu struktadras.

Sodien komunikaciju modelis ar ta “tiklu pilsetam”, “mezglpunktiem” un “terminalu arhitektoram” filtreé un
transformé urbanas arhitektonikas diskursu un praksi. Saja konteksta idencity® tiek izvirzits ka konceptuals darba riks
telpas attistibai informacijas/komunikaciju laikmeta. Sis saliktais termins sastav no realo (urbano) un virtualo
(mediju) komunikaciju telpas konteksta lietojama varda “density” — blivums (savienojumu blivums) un no varda
“identity” — identitate.

“PUBLISKIE MEDIJU URBANIE INTERFEISI”

“Publisko mediju urbano interfeisu” primarais elements — lokali izvietotas publiskas “talbaro3anas iekartas”
(jusu rajona velas mazgatava), publikai dod iespgju dinamiska komunikaciju vide radit, parraidit un sanemt vestijumus.
lzveidojot lokalu dinamisku mediju tiklu no “apak3as”, vietgjie notikumi var tikt paatrinati un pastiprinati, lai uz laiku
okupétu glokalo mediju telpu.

Saite, kas eksisté starp globalo mediju telpu un lokalo atrasanas vietu, caur interfeisu publiskaja telpa paredz
iespgju ne tikai parraidit datus no lokalas (urbanas) vides uz globalo mediju telpu, bet ari tiem piek|at un tos ietekmét.
Demo projekts, kas péta Londonas urbano spraigumu un uzbuvi, atklaj mineto péetijumu stratégiju un vizualizé to
aspektus, konfrontgjot darbibas hipotézi ar noteiktas urbanas situacijas ipatnibam.
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MEDIA BABIES
128 feeder houses (Media Babies). distributed evenly over the sprawling London towns and interconnected

by means of a digital network supply, 8 Bridge Clubs located on the Thames with a continuous stream of (non-)events.
The Media Baby at your neighbourhood laundrette consists of a Catching Gallery, two Intro Booths, a Debutantes’
Booth, a Connector Platform and a Microwave Transmitter. The Catching Gallery is the area where the public can
view the narrow/broadcasting activities of eight other Media Babies and one Bridge Club. Interactive technology
enables the public to intervene in those narrow/broadcasts but also creates the possibility to establish direct
contacts, thus forming endless smaller networks within the larger framework of Public Media Urban Interfaces.

BRIDGE CLUBS

The Bridge Club, providing the space for public events on an urban scale. bridges the gap between programs
meant for local distribution and those that deserve a larger audience. Using the larger broadcast facilities available to the
Club, the selected programs are experienced and transformed to suit a mass audience. The Bridge Club, being a knot in the
net of translocalities, also serves the function of bridging programmatic events related to the site where the club is located.

REPLACE THE RIGHT TO VOTE WITH THE RIGHT TO BROADCAST

The publicly distributed Air Time for All Smart Card allows you to produce and narrow/broadcast and aiso gives
you the opportunity to adopt a message (not your own) by giving it extra Air Time. At the Media Baby in the neigh-
bourhood, you will find the necessary programming facilities to make your program and the means to monitor it as it
goes on the air. You can also accelerate messages (not your own) by giving them extra broadcasting time with the help
of the special Smart-Card. And as a message gains strength, its chances of reaching a much larger audience increase,
reaching more Media Babies, a Bridge Club, the city or even the whole country, Europe and the rest of the world.

Replacing the right to vote, a right to narrow/broadcast is established.

MEDIA BABIES

Pa plasajam Londonas piepilsétam vienmerigi izvietotas, ar digitalajiem tikliem savstarp@ji saistitas 128
“barosanas majas” (Media Babies) nodrosina astonus Temzas krasta izvietotos bridza klubus ar (nenotieko3u)
notikumu- pastavigu plasmu. Jasu rajona velas mazgatava esosais Media Baby sastav no galerijas, divam intro
kabinem, debitanta kabines, konektora platformas un mikrovijnu raiditaja. Galerija ir vieta, kura publika var verot no
paréjo astonu Media Baby vietam un no viena bridZza kluba parraiditas aktivitates. Interaktiva tehnologija publikai ne
tikai nodrosina iespéju iejaukties Sajas transiacijas, bet ari rada tieSa kontakta iespéjamibu, tadéjadi veidojot neskaita-
mus mazakus tiklus plasaka “publisko mediju urbano interfeisu” konteksta.

BRIDZA KLUBI

Nodrosinot vietu urbana meroga publiskiem pasakumiem, bridza kiubs likvide plaisu starp izplatisanai viet&ja limeni
paredzétajam programmam un tam, kuras pelnijusas plasaku auditoriju. lzmantojot kiuba pieejamas ierices, kas nodrosina
plasaku translaciju, izveletas programmas tiek piemeérotas masu auditorijai. Bridza klubs pilda ari ar kluba fizisko atrasanas
vietu saistito programmatisko pasakumu savieno3anas funkcijas, translokalaja tikla funkciongjot ka mezgipunkts.

TIESIBAS BALSOT AIZSTAJIET AR RAIDISANAS TIESIBAM :

Publiski izplatita viedkarte (Smart Card) ar “etera laiku visiem” jums ne tikai Jauj producét un raidit, bet ari,
pieskirot papildu étera laiku, dod iespé&ju pienemt vestijumu, kas nav josu. Jums tuvakaja Media Baby vieta jus atradisiet
nepieciesamo tehniku, ar ko izveidot savu programmu, un lidzekjus, lai to parraiditu 8tera. Ar specialas viedkartes
palidzibu dodot papildu raidisanas laiku (ne josu) vestijumiem, jas varat tos ari paatrinat. Jo vestijums kjast specigaks.
jo pieaug iespéja, ka tas nonaks lidz daudz lielakai auditorijai. sasniedzot vairakas Media Babies vietas, bridza klubus.
pilsétu vai pat visu valsti, Eiropu un pasauli.

Aizstajot tiesibas balsot, tiek ieviestas raidisanas tiesibas.

MOBILE CONTAINERS

A fleet of container-boats, caravans, rikshas, taxis. trucks and limousines (equipped with trans-
mitters/receivers and interactive life jackets) form a transportation/communication infrastructure servicing the users
of the network and also commuters, nomads, migrants and tourists. The traditional translocal (mobility/communi-
cation) networks are thus knitted to the new glocal media networks (Internet/TV).

These capsules containing (from rudimentary to more sophisticated) media units are mobile nodes in the
translocal networked environments, 'vessels' within the complex multilayerings of the space of flows. They serve as
spaces of exchange (export/import trade), as laboratories of glocal cultural bastardisation. With these containers, new
hybrid, media and real spaces emerge, that are no longer tied to any one specific location but rather are the result of
their interconnection.

SOFT URBANISM

In architecture’s role of defining and materialising the spaces for social interaction, designing the relationship
between the physical and digital public domain is becoming more and more of a challenge: investigating the relation
and interconnection of the 'soft’ city with its finite material counterpart, the living environment, speculating about inter-
faces between the ‘virtual’ and the material urban world. and designing hybrid (analog-digital) communicational spaces.
Soft Urbanism deals with information/communication processes in public space, the soft aspects overlying the urban
sprawl and modifying it: the invisible networks acting as attractors. transforming the traditional urban structure,
interweaving, ripping open and cutting through the urban tissue, demanding interfaces.

Soft Urbanism not only intervenes in the realm of infrastructures, but also adopts their concept and follows
their paradigm. It brings an inherently flexible approach by expanding the field of possibilities of social interaction and
opening new paths of urban development. It is therefore not about determining places, but about creating frameworks
for processes of self-organisation. Not accepting powerlessness in the face of the forces of the market, Soft Urbanism

MOBILIE KONTEINERI
Konteinerkuqgu flote, karavanas, rik3as, kravas automasinas un limuzini, kas aprikoti ar raiditajiem/uztverejiem

un interaktivam glab3anas vestem, veido transportésanas/komunikacijas infrastruktaru, kura apkalpo tikia lietotajus un
ari piepilsétas iedzivotajus, klejotajus, miqrantds un taristus. Tradicionalie translokalie (mobilitates/komunikaciju) tikli
lidz ar to ir savienoti ar jaunajiem glokalajiem mediju tikliem (internets/TV). v

Sis “kapsulas”, kas satur mediju vienibas (no elementaram lidz modernizétam), transiokalo tiklu vides darbo-
jas k& mobili mezglpunkti, ka "kugi® kompliceti daudzslanainaja plasmu telpa. Tas kalpo par apmainas telpam
(eksporta/importa tirdzniecibai), par glokalas kulttras bastardizacijas laboratorijam. Lidz ar Siem konteineriem rodas jau-
nas hibridas, mediju un realas telpas, kuras nav saistitas ar kadu noteiktu atrasanas vietu, bet drizak ir savstarpéjo
sakaribu rezultats.

SOFT URBANISM .

Arhitektaras uzdevums definet un materializet telpas socialai mijiedarbibai un veidot attiecibas starp fizisko
un digitalo publisko ipasumu kjast par arvien lielaku izaicingjumu. Tiek pétitas savstarpéjas attiecibas un sakaribas starp
“pliistoso” (“soft”) pilsétu ar tas ierobezoto materialu vienveidibu, dzivojamaja vide tiek domats par interfeisiem starp
virtualo un materialo urbano pasauli un bavétas hibridas (analogas—digitalas) komunikaciju telpas. Soft Urbanism apluko
informacijas/komunikacijas procesus publiskaja telpa, parkiajot un parveidojot urbanos plasumus un modificgjot tos. Saja
procesa neredzamie tikli darbojas ka “esma”, tie parveido tradicionalas urbanas struktaras, ieauzas, izarda un skerso
urbanos tiklus, pieprasot jaunus interfeisus. ,

Soft Urbanism ne tikai iejaucas infrastruktara, bet ari parnem tas ideju un seko tas paradigmai. Paplasinot
socialas mijiedarbibas iespeju lauku un paverot cefu urbanajai attistibai, tiek ieviesta tam raksturiga elastiga pieeja. Lidz
ar to Soft Urbanism nozimé nevis vietas noteikSanu, bet (jan platformas radisanu pasorganizacijas procesiem.

Neraugoties uz tirgus ietekmi, Soft Urbanism nesamierinas ar vajaka poziciju un pardoma stratégiju, ka no jauna pieteikt
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rethinks the strategies of interventions to reintroduce programmatic speculations about the public domain in urbanism.
The interventions will not be about control and determination, but about expanding infrastructures, frameworks for
processes of self-organisation. 'Soft’ strategies will be 'bottom-up’ strategies: rather than defining first the global result
of the interaction and then determining the necessary relation between the elements in order to produce that
interaction (which would be a 'top-down’ approach), simple rules for a set of independent elements will be developed
and what emerges from the interaction of these elements is aleatory. According to biological models, these fields of
interaction of plural forces could serve as a reservoir for the selection processes needed for the urban transformations.
under the pavement (piercing the beaches) run fiberglass cables

IDENSITY®

In the contradictory dynamics of today’s urban environment, with its antithetical tendencies of concentration
and decentralisation, of functional mix and segregation, traditional terms of spatial distinction lose their validity. In this
fragmented urban landscape, cateqories like ‘functional zoning’ (living, working, recreation), ‘centre’ versus 'periphery,
'landscape’ versus ‘city’ are becoming obsolete.

The polarity between private and public space is disintegrating. Public and private environments are becoming
intermingled and blurring in the fusion of media and 'real’ space. We see this in the hybrid spaces of the publicly broad-
casted (inverted) privacies of reality TV and the Big Brothers, in the media presence of war intruding on our living
rooms and in the private communication space of mobile telephony within public urban space.

To understand the fusions, this superimposition and the interactions of media and 'real’ architectural/urban
spaces, the new term idensity® replaces the obsolete conventional terms of spatial distinction. It does not differentiate
between media networks and urban/architectural environments and it offers an integrated model for dealinq with
‘hybrid’ (media and 'real’) space in the information/communication age.

urbanisma programmatisku domasanu par publisko ipasumu.

Sadas iejauksanas nebls domatas kontrolei un noteiksanai, bet infrastrukttras un pasorganizacijas procesu
platformas paplasinasanai. Ta bls ricibas “no apak3as” stratégija, kas nevis vispirms definés mijiedarbibas globalos
rezultatus un pec tam noteiks nepiecieSamas attiecibas starp elementiem, lai tad raditu mijiedarbibu (ta batu strategija
virziena “no augsas uz leju”), bet gan otradi — vispirms tiks izstradati vienkarsi nosacijumi neatkarigiem elementiem,
un 3aja gadijuma tas, kas radisies 3adas mijiedarbibas rezultata, bas nejausibas faktors.

Sie daudzo speku mijiedarbibas lauki saskana ar biologiskajiem modeliem varétu kalpot par urbanajam par-
mainam nepieciesamo atlases procesu rezervuaru.

‘zem ielu sequma (caururbjot liedagus) aizvijas optiskas skiedras kabeji”

IDENSITY®

Sodienas urbanas vides pretrunigaja dinamika ar visam tas decentralizacijas un sabiezinasanas antietiskajam
tendencem, ar tas funkcionalo sajaukumu un segregaciju tradicionalie termini, kas raksturo telpas ipatnibas, zaudé savu
pamatotibu. Tadas kateqorijas ka “funkcionala zonésana” (dzivojamie, darba vietu, atpatas rajoni), “centrs” pretstata
“periférijai”, “ainava” pretstata “pilsétai” 3aja sadrumstalotaja urbanaja ainava sak novecot.

Privatas un publiskas telpas polaritate sairst. Publiskas un privatas vides mediju un “realas” telpas kombina-
cija sajaucas un kjast neskaidras. Més to noverojam Big Brothers un realitates Sovu TV publiski parraidita (invertéta)
privatuma hibridaja telpa, kara klatbatné masu dzivojamajas istabas, ko uzspiez mediji, un privataja mobilas telefonijas
komunikaciju telpa, kas atrodas publiskaja urbanaja telpa.

Lai izprastu minétas izmainas un mijiedarbibu starp médiju un “realas” arhitektdras urbano telpu, tiek
piedavats jauns jedziens ‘idensity®”, kas aizstaj novecojudos visparpienemtos telpu atskiribu nosacijumus. idensity

nenoskir mediju tiklus no urbanas arhitektonikas videm un hibridas (mediju un “realas”) telpas apluko3anai infor-
macijas/komunikacijas laikmeta piedava integrétu modeli.

This model can incorporate the widest range of (future) spaces:
« from the ‘tele-feeder unit at your neighbourhood's laundrette’, a public infrastructure for teleshopping, telelearning
or teledemocracy, see Public Media Urban Interfaces,
* to new ’'club’ facilities, providing the space for 'hybrid’ (media and 'real’ space) events on a larger urban scale, see
Bridge Clubs,
* and the networked Mobile Containers, see for example, ReBoot-NRW.NL, a networked boat with 80 participants on
board, descending the Rhine in 1999, connecting the network and the nodes (harbour-cities) of the river with media
networks (Internet/TV),
* or the combined media and 'real’ space of your bank, presenting itself in its telebanking application with the corporate
identity of its 'real’ architectural building while fusing in the representational entry of its headquarters a high-touch archi-
tectural space with the media spaces of its net presence, in the form of monitors, projections, etc. (just visit your bank).

Idensity® integrates the concept of 'density’ (density of connections, density of physical and digital infra-
structure, density of communication-spaces, etc.) with the concept of 'identity’ (image policies, urban brands, etc). It
can therefore, for example, help in understanding the processes of spatial segregation and distinction between urban
fragments that have qualities of global performance and that can be seen as part of a ‘global urban condition’ and
those other, sometimes neighbouring (parts of) cities that lose in relevance and disappear from (global) mental maps.
Idensity® can be implemented as an operative tool to steer the processes of urban development.

But it is not a mere summation of the two concepts of 'density’ and 'identity’. It is rather a fusion, as it inverts
'identity’, linking it to communication: 'identity’ being defined by connectivity.

Therefore, it does not just address the 'clear-cut identity, the particularity, the individuality of the traditional
places or cites (like centres and monuments)' but also the layered /density® of the non-lieux [non-places] of today’s
generic cities, which are to be found especially in the realms of mobility and consumption (airports, hotels, shopping

Sis modelis spgj aptvert (nakotnes) visplasako telpu diapazonu:
« no “talbarosanas vietam jasu rajona velas mazgatuve”, no televeikaliem, teleapmacibai un teledemokratijai
paredzetam publiskam infrastruktaram (skat. nod. “Publiskie mediju urbanie interfeisi),
* lidz jauniem “klubu” aprikojumiem, kuras plasaka urbana meroga nodrosina telpu hibridiem pasakumiem (mediju un
“redlas” telpa) (skat. nod. par Bridza klubiem).
« Saja diapazona ieklaujas ari tiklu mobilie konteineri. Ka piemeru jas variet izpetit ReBoot-NRW.NL — tikla kugi, kura
1999. gada ar 80 dalibniekiem uz klaja, peldéja Reinas Gdenos, savienojot upes tiklu un mezglpunktus (ostu, pilsétas) ar
mediju tikliem (internetu un TV);
* ar kombinéto mediju un “realo” telpu jas varat sastapties ari sava banka, kuras “realas” arhitekturas ekas korporativa
identitate tiek reprezenteta ar telebankas palidzibu. Savukart tas galvenas parvaldes reprezentativa ieeja, “augstas
klases" arhitektara tiek sapludinata ar mediju telpas tikliem, kas izpauzas tadas formas ka izvietoti monitori, projekcijas
utml. (aizejiet tikai uz savu banku).

idensity® ir jedziens, ko veido saliktenis, kas sastav no varda “density” (blivums) — realas (urbanas) un
virtualas (mediju) komunikaciju telpas (savienojumu blivuma) — un no varda “identity” (identitate).
Sis jedziens saskano prieksstatu par blivumu (savienojumu blivums, fiziskas un digitalas infrastruktdras blivums, komu-
nikaciju blivums u.c.) un “identitates” ideju (imidzu politika, urbanie brendi u.c) Tapéec tas var palidzét saprast,
pieméram, procesus par telpisko segregaciju un atskiribu starp urbanajiem fragmentiem. Sie urbanie fragmenti var tikt
uzltkoti ka daja no “globala urbana stavokla”. Tapat idencity var palidzét saprast ari procesus, kuri risinas citas, savu
nozimi pakapeniski zaudgjosas pilsétas dalas, kas pamazam izzad no (globalas) mentalas kartes. idencity var tikt
izmantota ka operativs lidzeklis urbanas attistibas procesu virzisanai.

Tacu tas nav tikai tiess abu jedzienu — “blivuma” un “identitates” — sasummejums. Ta ka tiek izmainita
“identitates” ideja, sasaistot to ar komunikaciju, tad drizak to varétu devet par saplusanu, kura “identitati” nosaka

savienojamiba.
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malls. motorway rest areas. etc). It does not refer only to object-qualities but describes a field of superimposed
communication spaces: the branded space of the chain-shop, the symbolic space of the traditional building the shop is
housed in, the media space of teleshopping, the communication space of the GSM...

This new term is implemented to describe and analyse the communication spaces of the coming 'network
society’, a society not so much based on the traditional. relatively static structures of belonging in the family, the
corporation or the state, but on flexible, dynamic, ever-changing networks of exchange and communication. It carries
the discussion on the urban from the morphological level of a formal description of the network patterns of the
‘netwaork city’ to a more integrated structural understanding of the networks of spaces for social communication.

The term idensity® is a conceptual tool for researching and developing space in the information/communi-
cation age. %

Tapéc tas ne tikai uzruna tradicionalo telpu un pilsétu (ka, piemeram, centru un pieminekju) skaidri noteikto
identitati, savdabigumu un individualitati. bet ari Sodienas visparéjas pilsétas daudzslanaino non-lieux ("bez vietu”)
idensity, kas ir sastopama qalvenokart mobilitates un patérina “valstibas” (lidostas, viesnicas, supermarketos. lieiceju
atputas punktos u.c.). '

idensity nenorada tikai uz objekta ipasibam. bet apraksta komunikaciju telpu radito fonu: veikalu tiklu
“brendéta” telpa, simboliska telpa tradicionalajai ekai, kura atrodas veikals, televeikalu mediju telpa, GSM komunikaciju
telpa... '

Sis jaunais termins tiek izmantots daudzsolo3as tiklu sabiedribas komunikaciju telpas aprakstisanai un
analizei, tas tikiu sabiedribas, kura ne tik daudz balstas uz tradicionalajam, nosaciti nemainigajam struktaram, kas
izriet no gimenes piederibas, bet uz elastigiem, dinamiskiem, vienmér mainiba esosiem apmainas un komunikacijas
tikliem. Tas uztur diskusiju — no morfologiskiem. formaliem tiklu pilseétas modeljiem lidz integrétakai strukturétai
izpratnei par socialas komunikacijas telpu tiklu. '

Jedziens idencity ir konceptuals-instruments informacijas/komunikacijas laikmeta eso3as telpas attistisanai
un izpétei. % .



